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ネット系企業の普及を示したDownes & Nunes [2013]
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　SDロジックにおいては、Vargo & Lusch [2004、
2008、2015]が、価値を共創に関する対象について、表
現の改変を繰り返してきた。当初、Vargo & Lusch 
[2004]は、顧客（Customer）が共創（Coproduce）の対
象であるとした。しかし、その後、Vargo & Lusch [2008]
は、顧客とともに製造（Produce）するというGDロジック
に近い表現を、顧客とともに創造する共創者（Cocreator）


































田中 克昌 : B2Bプラットフォームにおける価値共創とイノベーションの主体の移行
日本経済大学大学院紀要　2020年3月、Vol.8　p.26─38















































































































































































































































アマゾン アマゾン パートナー アマゾン 幅広い業種の企業担当企業
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(5) IIC Sales Representative Japan（2017年10月）の
　　データをもとに執筆した。
(6) ＧＥのForm 10-Kをもとに執筆した。
(7) SkywiseのEarly Adopter Programには、航空会社から
　　AirAsia、Delta Air Lines、easyJet、Emirates、Hong
　　Kong Airlines、jetBlue、Peachが参画した。
(8) エアバスによる原文は，”Skywise aims to become the
　　single platform of reference used by all major aviation
　　players to improve their operational performance and
　　business results and to support their own digital
　　transformation”である。









Abernathy, W. J. and K. B. Clark [1985],“Innovation: 
Mapping the winds of creative destruction”, Research 
Policy 14, pp.3-22.
Christensen, C. M. [1997], The innovator’s dilemma: 
When new technologies cause great firms to fail, 
Harvard Business School Press
Downes L. and P. F. Nunes [2013], “Big-Bang 
Disruption”, Harvard Business Review March 2013, 
pp.44-56.
Eisenmann, T., G. Parker and M. W. Van Alstyne 
[2006], “Strategies for Two-Sided Markets”, 
Harvard Business Review, October 2006, pp.92-
101.
Hagiu, A. and D. B. Yoffie [2009], “What’s Your 
Google Strategy?”, Harvard Business Review, April 
2009, pp.74-81.
Iansiti, M and K. R. Lakhani [2014], “Digital 
Ubiquity: How Connections, Sensors, ad Data Are 
Revolutionizing Business”, Harvard Business Review, 
November 2014.
Iansiti M and R. Levien [2004], “Strategy as 
ecology”, Harvard Business Review, 82(3), pp.66-
76.
Lusch, R. F. and S. L. Vargo [2014], SERVICE-
DOMINANT LOGIC PREMISES, PERSPECTIVES, 
POSSIBILITIES, Cambridge University Press.
Moore, Geffrey A. [1999], Crossing the Chasm, 2nd 
Edition. Harper Business.
OECD and Eurostat [2005], Oslo Manual guidelines 
for collecting and collecting and interpreting 
innovation data 3rd Edition, OECD Publishing.
Rogers, E. M. (1962) Diffusion of Innovations. Simon 
& Schster, Inc.
Shapiro, C. and H. R. Varian [1998], Information 
Rules: A Strategic Guide to the Network Economy, 
Harvard Business School Press. 
Schumpeter. J. A. [1912], Theorie der 
wirtschaftlichen Entwicklung. Duncke and Humblot.
Van Alstyne, M. W., Parker, G. and S. P. Choudary 
[2016], “Pipelines, Platforms, and the New Rules 
of Strategy”, Harvard Business Review, April 2016, 
pp.54–60, 62.
Vargo, S. L. and R. F. Lusch [2004],“Evolving to 
a New Dominant Logic for Marketing”, Journal of 
Marketing Vol. 68（January 2004）.
――――[2008], “Service-dominant logic: 
continuing the evolution”, Academy of Marketing 
Science 2008, pp.1-10.
――――[2015], "Institutions and axioms: an 
extension and update of service-dominant logic", 
Journal of the Academy of Marketing Science, 1-19.
Vargo, S. L., H. Wieland, and M. A. Akaka [2015], 
“Innovation through institutionalization: A service 
ecosystems perspective”, Industrial Marketing 
Management, 44（1）, 63–72.
von Hippel, E. [2005], Democratizing Innovation. 





















































JAPAN UNIVERSIT Y  OF  ECONOMICS
The Bulletin of the Graduate
School of Business
Vol.8  March  2020
Study on the use of non-financial indicators in hospital management
……………………………………………………………………………………  TOMOHIDE AKASE (1)
A Study on the Overseas Expansion of the Chinese ICT Multinational Firm
……………………………………………………………………………………  YUKIO USHIYAMA (15)
Transformation of Innovation Leading role in B2B Platform
……………………………………………………………………………… KATSUMASA TANAKA (26)
A r t i c l e s
Published by JAPAN UNIVERSITY OF ECONOMICS
TOKYO SHIBUYA, JAPAN
